Dear Merchant: 
Each Easter, well-intentioned parents give in to their children’s pleas for a pet rabbit without a clear understanding of the responsibilities involved in caring for the animal. Animal shelters and rescue groups are swamped with former Easter rabbits whose owners no longer want them. 

The “Make Mine Chocolate!” campaign was created to address the problem by educating would-be purchasers about rabbit care and responsibilities before the purchase is made. A website (www.makeminechocolate.org) has been created to provide current and accurate information to help parents make a thoughtful decision about whether to bring a rabbit into their homes. 
Word of mouth is an important means by which the general public can be made aware of the “Make Mine Chocolate!” campaign. To support this process, the campaign sells ceramic pins in the form of chocolate bunnies. Each time the pin is worn provides the opportunity to share the campaign’s message with anyone who expresses interest in the pin. These informal conversations are supported by a card that is distributed with each pin. Listed on the pin card are important facts that should be considered before bringing a rabbit into the home.
[INSERT GROUP NAME] is asking selected retail outlets, such as yours, to support the “Make Mine Chocolate!” campaign by allowing us, during the Easter season, to place a basket of “Make Mine Chocolate!” pins on your sales counter and collecting a $5.00 donation for each pin. A representative of [INSERT GROUP NAME] will visit your store periodically to restock the basket. 

We sincerely hope we can count on your help to reduce the number of abandoned, abused and neglected pet rabbits this Easter. A member of [INSERT GROUP NAME] will be contacting you in a few days to discuss your participation in the campaign.
Thank you, 

